
 
ROLES & RESPONSIBILITIES 

Digital Media Strategist 
 

DESCRIPTION OF THE ROLE 

The Digital Media Strategist will be someone that enjoys developing dynamic media campaigns to 
promote a wide variety of brands in various industries. This person will enjoy digging in with a 
client’s business and develop end-to-end campaigns strategy and hold monthly reporting and 
optimization sessions with the client. Snapshot is a fast-paced team environment, so you need to be 
agile and enjoy working with others.  Ultimately responsible for project creation and delivery of the 
final results.  

 

ABOUT US 

Snapshot is a strategic marketing agency based in Nashville and St. Louis, Snapshot who builds 
strategies that convert, websites that deliver, videos that inspire, and content that connects. Our 
storytellers, data lovers, and artists specialize in the finance, healthcare, and industrial spaces, 
producing award-winning work for clients ranging from startups to the Fortune 50.  

 

RESPONSIBILITIES INCLUDE 
 

• Work closely with clients and account teams on the development of paid digital marketing 
programs and strategies to most effectively reach the desired audience  

• Correctly place ads and monitor digital ad spend and progress. Identify and troubleshoot 
issues as they arise 

• Proofread advertising material for accuracy before launching campaigns  

• Develop workable budgets, media, content and editorial plans and realistic timetables  

• Prepare reports summarizing the results of digital marketing campaigns  

• Employ a variety of research techniques to understand and analyze online data and provide 
insight about relevant online conversations and voices in those conversations  

• Conducting market research to analyze demographics, media usage, psychographic, and 
buying patterns to help define the target audience and campaign requirements  

• Keep up to date with social media and paid search trends, new technologies and best 
practices to apply to client strategy  

• Monitor and analyze online media and other relevant digital communications channels, in 
areas such as pacing, spend, and performance.  

• Manage and mentor other members of the digital team helping them elevate their skills and 
review their work providing ongoing feedback  



 
ROLES & RESPONSIBILITIES 

• Develop effective ways to streamline processes to improve efficiency and communication of 
the digital department  

• Assess paid media analytics against KPIs using Google Analytics, internal reporting and 
agency reporting, and present findings to key stakeholders. 

• Craft recommendations for clients that highlight future growth and development opportunities. 

SKILLS DESIRED 
 

• Bachelor’s degree or equivalent experience 

• Minimum requirement of two to three years digital media management experience 

• Experience with end-to-end campaign strategy and management across multiple platforms 

• Proficiency in paid search and social campaign management. Experience with a DSP a plus 

• Proficiency in Outlook, Excel, Word, and PowerPoint required 

• Google Ads Search, Display, and Video Certified 

• Google Analytics Certified 

• Meta Certified a plus 

• Experience managing junior team members  

• Strong project management and organizational skills 

COMMITTED TO DIVERSITY, EQUITY, AND INCLUSION 
 

Snapshot is an Equal Opportunity Employer and is committed to fair and equitable hiring practices. 
All hiring decisions at Snapshot are based on strategic business needs, job requirements and 
individual qualifications. All candidates are considered without regard to race, color, religion, 
gender, sexuality, national origin, age, disability, genetics or any other protected status.  
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